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(haracteristic and Counter measurements for Marketing of

Pollution Controlling Instruments Operation
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Abstract: The paper presented the prospects of the marketing of pollution controlling instruments operation, w hich enriched
greatly the national policy of “who polluted, who solves’ . In real practice, the marketing of operation will define the financial re-
sponsibility of clearing pollution by polluters. It saved the cost of basic construction of the instruments, the cost of their operation,

and it ignited the mechanism of self-supplying. The paper suggested the measurements of perfecting the marketing of pollution con-
trolling instruments operation.
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